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ent a PR Consulting believes that strategic and 
effective communication is a cornerstone of suc-
cess in any business. Planning and delivering of 
communication requires passion, creativity and 

meticulousness.  
In Rent a PR Consulting we take an individ-

ual approach and build a lasting cooperation with each cli-
ent. We help international and national clients gain deeper 
understanding of the paramount importance of communi-
cation and assist them in overcoming challenges of mod-
ern-day communications.  

Our intertwined courses are open to everyone and cover a 
range of disciplines and best practices to guide your way for-
ward. We are always there to listen to your needs.
  
In our courses you will learn about the best practices in the 
field of communications strategy, communication cam-
paigns, public relations, internal communication, crisis com-
munication, digital media and communications manage-
ment. We will help you build skills for both traditional and 
digital media. 

Our courses
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It is not enough 
to have 
knowledge, 
one must also 
apply it.   
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Drawing from our extensive experience, we have de-
veloped several course packages that include the 
combination of different modules to best suit your 
needs (individual/corporative).

Course packages



TRENDI
PACKAGE

MODERN 
COMMUNICATION 

USE OF DIGITAL 

CHANNELS IN M
ODERN 

COM
M

UNICATION CO
M

M
UN

IC
AT

IO
N 

M
ANAG

EM
EN

T 

CICERON 
PACKAGE

VERBAL AND 
NON-VERBAL 

COMMUNICATION

PUBLIC APPEARENCE 
AND PRESENTATION 

SKILLS 

TRENDI PACKAGE is recommend-
ed to persons who deal with modern 
communication in everyday work and 
who want to learn how to communicate 
in a modern setting. This course package 
is designed to teach you about the new 
techniques, channels and ways of commu-
nication and how to manage them. 
This is a four-day course divided into six-
hour daily sessions. The course can be ad-
justed to the needs of individual clients. 

CICERO PACKAGE is recommended 
to persons who want to improve their oratory 
skills in everyday work and become convinc-
ing and successful speakers. Would you like to 
learn the secrets of verbal and nonverbal com-
munication? Looking to position yourself for 
success? Then this course package is the right 
choice for you. 
This is a four-day course divided into six-hour 
daily sessions. The course can be adjusted to 
the needs of individual clients. 



This introduction to modern communication 
provides an overview of different concepts 
of modern-day communications to help you 
win acceptance and develop skills for efficient 
everyday communication.

In this module we cover the following topics: 
• Introduction to modern communication; 
• Building a strong conceptual basis for an 

advanced study of modern communication 
taking into account different perspectives 
and different contexts;

• Concepts of modern communication and 
how modern communication relates to the 
working environment of each participant;

• Strategies employed to develop messages 
and to plan and evaluate - how to develop, 
design, implement and evaluate a plan/
communication/campaign. 

At the end of this module:
• you will understand the concept of modern 

communication and how to best apply it in 
your working environment; 

• you will be able to develop, design, 
implement and evaluate a plan/
communication/campaign and;

• you will manage your communication. 
This one-day eight-hour interactive course 
module combines theory and practice. The 
maximum number of participants is 15.

The key terms, theories, techniques and skills 
that make for an efficient internal communicator 
will help you navigate internal communication.  

Join us and expand your knowledge of:
• the basic principles of internal 

communication and key terms associated 
with practical and strategic internal 
communication;

• internal communication strategy and 
planning in organizational systems and 
what constitutes a practical action plan;

• internal communication platforms and 
channels - a set of practical techniques and 
channels for internal communication;

• internal communication campaigns and 
programmes that can serve as a guideline 
in developing internal communication 
programs using examples from case studies 
and global award-winning campaigns. 

At the end of this module you will know how 
to: 
• define strategic principles of internal 

communication;
• develop an internal communication 

strategy for your organization; 
• design a practical internal communication 

action plan. 
This one-day eight-hour interactive course 
module combines theory and practice. The 
maximum number of participants is 15. 

MODERN COMMUNICATION INTERNAL COMMUNICATION 



Through this module, which focuses on media 
relations mechanisms and their application, 
you will gain a deeper understanding of the 
media cycle, the particular needs of the media 
and journalists’ way of thinking.   

Our media relations will help you understand:
• how media cycle works;
• how to respond to requests for an inter-

view;
• what constitutes a press release and 

whether we need it;
• why we send out announcements/invita-

tions to media;
• when and how to organize a press con-

ference;
• what constitutes modern media relations. 

This module will equip you with the tools you 
need: 
• to analyse your interactions with the me-

dia and take stock of the contemporary 
media environment;

• to prepare yourself or others for an inter-
view;

• to prepare effective press releases;
• to successfully organise media events 

and/or press conferences. 
This two-day interactive course module (prac-
tical work on second day) combines theory 
and practice. The maximum number of partic-
ipants is 15. 

MEDIA RELATIONS



If you want to gain a broader perspective of 
modern-day digital communication, selection of 
relevant channels and platforms, importance of a 
distinct digital content and effective interaction 
with digital communities through social media, 
then this module is the right choice for you. 

Enrol and find out:
• what constitutes digital ecology;
• how to identify and map your online public; 
• which platforms suit you best;
• how to use analytics and metrics and why;
• how your online presence can influence your 

strategies and reputation;
• the messaging do’s and don’ts;
• how to identify and use influencers. 

At the end of this module you will be able to:
• better understand your digital space;
• identify your online public and platforms;
• select the digital content that you will use;
• analyse and understand your digital capacities;
• understand how digital presence metrics work 

and how you can use them. 
This one-day eight-hour interactive course module 
combines theory and practice. The maximum 
number of participants is 15. 

USE OF DIGITAL CHANNELS IN 
MODERN COMMUNICATION 



Looking to develop skills that will help you 
prepare, plan and manage communication 
before, during and after crisis, repair damaged 
reputation and respond to an actual threat to 
one’s security and wellbeing? You have come to 
the right place. 

Together we will explore the following topics:
• Problem management and mechanisms 

that help us identify, mitigate and respond 
to problems;

• Main stages of a crisis and what constitutes 
relevant communication;

• Who does what in a crisis;
• The needs of the public in a crisis and how 

to respond to those needs;
• PEAR approach and why it is important;
• Key aspects of media relations in a crisis 

situation;
• Mechanisms that may be helpful in ensuring 

fast internal communication. 

At the end of this module you will be able to:
• plan and deliver your response to a crisis;
• deliver effective crisis communication;
• recover after crisis. 
This one-day eight-hour interactive course 
module combines theory and practice. The 
maximum number of participants is 15. 

Despite the popular belief that one’s talent 
for speaking is something they were born 
with, at Rent a PR Consulting we believe 
only in continued cultivation of one’s 
personal expression and style. If you are 
looking to improve your oratory skills, we 
are here to help you.

Tell us what you need and together we 
will work on your
• expression;
• language and tone;
• style and demeanour;
• nonverbal communication; 
• active listening and understanding;
• emotion control; 
• stress management;
• negotiation as a final process. 

The skills you will master through this 
module will help you:
• use your speech, proper language and 

tone to communicate your message; 
• show to your audience/public where 

you stand with proper demeanour 
and style;

• control emotions and manage stress 
when necessary. 

This two-day 16-hour interactive course 
module combines theory and practice. The 
maximum number of participants is 15

CRISIS COMMUNICATION VERBAL AND NONVERBAL 
COMMUNICATION 



You want to ensure that your audience has re-
ceived your message loud and clear? You want 
to motivate your audience and spur them to ac-
tion?
We are here to help you achieve that and im-
prove your presentation skills in the process. 

We offer to help you:
• identify your audience; 
• develop your messages;
• apply appropriate techniques and skills;
• prepare your presentation; 
• deliver your presentation; 
• receive positive feedback as the most suc-

cessful, motivating speaker.

 At the end of the module you will be able to:
• identify your audience and prepare mes-

sages for that audience;
• present content using appropriate tech-

niques and skills;
• become the most successful, motivating 

speaker.
This two-day 16-hour interactive course module 
combines theory and practice. The maximum 
number of participants is 15. 

You are used to writing business letters, emails 
and invitations, but every now and then you 
ponder over whether a header or a title in your 
correspondence is correctly written. 
If that is the case, you are the right candidate for 
this module. 

We will help you improve your knowledge and 
skills by going over:
• what constitutes business correspondence;
• the rules of written composition;
• the form and content;
• aesthetics;
• style and phrases;
• business etiquette. 

At the end of this module you will:
• understand and apply the rules of compo-

sition;
• know how to comply with the form and ad-

just content within that form;
• know how to apply style and use phrases in 

everyday business correspondence;
• know how to conduct yourself in accord-

ance with the business etiquette. 
This one-day eight-hour interactive course mod-
ule combines theory and practice. The maximum 
number of participants is 15. 

PUBLIC APPEARANCE AND 
PRESENTATION SKILLS

BUSINESS 
CORRESPONDENCE



You may be dealing with communications, but 
do you necessarily manage communications? 
Would you like to learn how to manage your 
resources, time, risk, stakeholders and channels 
in an everyday setting within your respective or-
ganisational cultures? 

Join us and together we will explore:
• organizational issues pertaining to commu-

nications management;
• what it takes to manage the work of a pub-

lic relations office;
• strategic and stakeholder management
• campaign management.

At the end of this module you will:
• understand all organisational issues per-

taining to communications management;
• find out what it takes to manage the work 

of a public relations office;
• understand communications objectives 

and objectives of your target audience;
• know how to perform daily evaluation of 

your campaign.
This two-day 16-hour interactive course module 
combines theory and practice. The maximum 
number of participants is 15. 

Looking to control and manage your business 
reputation? Are you exploring ways to differen-
tiate yourself and stand apart from your compe-
tition?

You have come to the right place. Together we 
will go over:
• the basics of reputation;
• the basics of branding;
• PR and reputation management;
• reputation measurement;
• examples of the best reputation strategies

At the end of this module you will have gained 
a deeper understanding of:
• the connection between reputation and 

communication; 
• the importance of reputation management; 
• the ways to measure reputation. 
This one-day eight-hour interactive course mod-
ule combines theory and practice. The maximum 
number of participants is 15. 

COMMUNICATIONS 
MANAGEMENT

REPUTATION 
MANAGEMENT 



Our team
Our trainers are renowned experts with extensive experience in communications, 
which they have gained working with international organisations, government 
institutions, corporative and public sector. 

Sanela has gained more than 20 years of experience in public relations working with 
international organizations in Bosnia and Herzegovina and regional projects, as well as 
private sector at the position of a public relations manager. Sanela is currently a doctoral 
student of public relations at the Faculty of Humanities and Social Sciences of the 
University of Mostar.  
Sanela is a founder and owner of Rent a PR Consulting, agency for communications and 
public relations since 2009.  

Amela holds a master's degree in marketing from the Sarajevo School of Economics 
and Business. She has gained 18 years of experience working in the private sector in 
Bosnia and Herzegovina. Amela was awarded a certificate from the Reputation 
Institute upon successful completion of the Reputation Management Program. 
Amela has served as an executive director of Rent a PR Consulting, agency for 
communications and public relations, since 2017.

Jesenka holds a political science master's degree in diplomacy. She has gained more 
than 15 years of experience working with international organisations and in public 
administration where she held a managerial position in charge of European integrations. 
She is a certified trainer in the field of strategic communications, reporting and 
presentation skills. 
Jesenka joined Rent a PR Consulting, agency for communications and public relations, 
in 2018 as an external consultant. 

Sanela Tunović – Bećirović

Amela Šuman, MSc 

Jesenka Hadžajlija, MSc
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Rent a PR Consulting
Džemala Bijedića 129 C/A, 71000; Sarajevo, BiH

+387 (0)33 951 986
info@rentapr.ba; www.rentapr.ba 


